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StopSURVIVIING,

Start THRIVING a
DIGITAL'WORLD
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e 225 million U.S. internet users as of 2010

* 97% are researching online before buying.
* 90% believe the internet offers the best prices.

* 65% say online data is the most important
factor in their buying decision.

* 38% of shopping is “after hours”. Peak: 6-9PM.
* U.S. online sales: $200 billion a year by 2013
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Websites, Landing PagesMobile Sites, Blogs
Facebook, Twitter, Digg, Linkedin, Reddit,
Pay qrerdiick Facebook ads,lexted ads,

Email, Whitepapers, eNewsletters, QR hags
etc, Etc,cETC.!

Tools Designed to Accomplish Your
Marketing Objectives
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Marketing on the web Is still
marketing. Basic tenets apply.

You want-a: U.S:Pand become known
for It.
You need Visibility and Credibility
leading toProfitability.
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Good News: Digital Marketing
Solutions-are scalablerand
affordable. "Results can be
tracked & ROl monitored.
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Web M Marketing Strategies
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A WHOare youriideal customer(s)?

A WHERIo they come from?

A WHATdo want potential- guests to know about
you?

A WHYare you different from the competition?

A WHENdo you need to focus most on building
traffic?
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Marketing Strategy

DESIGN A'S EGY THE]
ENGAGE ' THE BEST ONLIN
MARKETINGTOOLS TO
ACHIEVEXYOUR GOALS.
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A New potential guestdfrom outside Florida who
R2YQuU ol.y26 &2dzd

A New potential 6 {1361 & 2.y from3 dz5 & (

A Returning guestfrom inside & outside Florida.
A Potential guestseferred by previous guests
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When you market to them

AAt home when they areolanning their
vacation.

A While they areiin-Floriddooking for
entertainment.

A After they have returned-homawith
fond memories and are sharing with
friends.
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Speak towhat they careabout
and relates:towho you are.
AFamily activities

AHealthy & Active

APersonal Celebrations
A Ethnic / Cultural oriented

BE GENUINE
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Once you have clearigefined
objectives the trick Is to:

A Understandvhichldigitabtoels tosuse
A Know how to propetly usethosetools.

A Understand how these tools work
together.

A Learnwhatparts you can do-yourself.
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BUILDING THE RIGHT IMAGE ONL

Digital ToolsWebsite contentsstrategy
SEO Facebook, Optimized PR;iSo
Media, Optimized Video
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Digital Tools: Website content
strategy basedonU.S.P.;Search
engineand-Facebookcads;, Social
Media
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REPUTATION MANAGEMENT

Digital Tools:Tesfimonials, Blogs,
Twitter, Facebook, Drectoryisites,
Reputation Sites, Optimized Press
Releases
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ENHANCE GUEST EXPERIENCE
Property in Realime

Digital ToolsMobile websites, Text
Marketing, QRccodes) Mabile
Surveys, Twitter,  Facebook,,Contes
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INCREASE DOLLARS SPENT PER C

Digital Tools Mobile marketing,
Twitter, QR "ags;SocialMedia,
Emallmarketing
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AINCREASE (NCKET-SALES DUR
SLOW PERIODS.

AADD WVALUE/LOWER COSTS
THROUGH GBRANDING.




