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Stop SURVIVING, 
  

Start  THRIVING in a 
DIGITAL WORLD 



¦Φ{ /ƻƴǎǳƳŜǊ ǘǊŜƴŘǎΧ 



 
 

Websites,  Landing Pages,  Mobile Sites,  Blogs 
 

Facebook,   Twitter,   Digg,   LinkedIn,   Reddit, 
 

Pay per Click,  Facebook ads,  Texted ads, 
 

Email,   Whitepapers,   eNewsletters,   QR Tags 

                            etc,  Etc,  ETC.!! 

  Tools Designed to Accomplish Your 
Marketing Objectives 



Marketing on the web is still 
marketing.  Basic tenets apply.   

  

You want a:  U.S.P. and become known 
for it.  

You need:  Visibility and Credibility  

           leading to Profitability. 
 

 



{ƛȊŜ 5ƻŜǎƴΩǘ aŀǘǘŜǊ (so much) 

Good News:       Digital Marketing  
Solutions are scalable and 
affordable.       Results can be 
tracked & ROI monitored. 
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Web Marketing Strategies 
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ÅWHO are your ideal customer(s)? 

ÅWHERE do they come from? 

ÅWHAT do want potential guests to know about 
you?  

ÅWHY are you different from the competition? 

ÅWHEN do you need to focus most on building 
traffic? 



Marketing Strategy 

DESIGN A STRATEGY THEN 
ENGAGE THE BEST ONLINE 

MARKETING TOOLS TO 
ACHIEVE YOUR GOALS. 



CƭƻǊƛŘŀΩǎ  !ǘǘǊŀŎǘƛƻƴǎ aŀǊƪŜǘǎ 

ÅNew potential guests from outside Florida who 
ŘƻƴΩǘ ƪƴƻǿ ȅƻǳΦ 
 

ÅNew potential ά{ǘŀȅ-Ŏŀǘƛƻƴέ ƎǳŜǎǘǎ from 
Florida. 
 

ÅReturning guests from inside & outside Florida. 
 

ÅPotential guests referred by previous guests. 

 



When you market to them 

ÅAt home when they are planning their 
vacation. 
 

ÅWhile they are in Florida looking for 
entertainment. 
 

ÅAfter they have returned home with 
fond memories and are sharing with 
friends.  



Speak to what they care about 
and relates to who you are. 

ÅFamily activities 

ÅHealthy & Active 

ÅPersonal Celebrations 

ÅEthnic / Cultural oriented 
 

                    BE GENUINE !!  



Once you have clearly-defined 
objectives the trick is to:  

 ÅUnderstand which digital tools to use.  

ÅKnow how to properly use those tools. 

ÅUnderstand how these tools work 
together.   

ÅLearn what parts you can do yourself.  



¢ƘŜǊŜΩǎ ŀ ¢ƻƻƭ ŦƻǊ ¢Ƙŀǘ 

BUILDING THE RIGHT IMAGE ONLINE 
 

Digital Tools: Website content strategy,  
SEO, Facebook, Optimized PR, Social 
Media, Optimized Video 



¢ƘŜǊŜΩǎ ŀ ¢ƻƻƭ ŦƻǊ ¢Ƙŀǘ 

           DAVID -v- GOLIATH 
 

Digital Tools:    Website content 
strategy based on U.S.P., Search 
engine and Facebook ads, Social 
Media 



¢ƘŜǊŜΩǎ ŀ ¢ƻƻƭ ŦƻǊ ¢Ƙŀǘ 

     REPUTATION MANAGEMENT 
 

Digital Tools:  Testimonials, Blogs, 
Twitter, Facebook, Directory Sites, 
Reputation sites, Optimized Press 
Releases 

 

 



¢ƘŜǊŜΩǎ ŀ ¢ƻƻƭ ŦƻǊ ¢Ƙŀǘ 

     ENHANCE GUEST EXPERIENCE, On-       
 Property in Real-time 

 

Digital Tools:  Mobile websites, Text 
Marketing, QR codes, Mobile 
Surveys, Twitter, Facebook, Contests 



¢ƘŜǊŜΩǎ ŀ ¢ƻƻƭ ŦƻǊ ¢Ƙŀǘ 

INCREASE DOLLARS SPENT PER GUEST 
 

Digital Tools:  Mobile marketing,   

    Twitter, QR Tags, Social Media,  

    Email marketing 



¢ƘŜǊŜΩǎ ¢ƻƻƭǎ ŦƻǊ ¢ƘŜǎŜΣ ǘƻƻΦ 

ÅINCREASE TICKET SALES DURING 
SLOW PERIODS. 

ÅADD VALUE/LOWER COSTS 
THROUGH CO-BRANDING.  

ÅINCREASE REPEAT VISITS & 
REFERRALS 

 

 


